
Ryan T Howell

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/9458589/publications.pdf

Version: 2024-02-01

20

papers

1,523

citations

12

h-index

759233

19

g-index

794594

22

all docs

22

docs citations

22

times ranked

1527

citing authors



Ryan T Howell

2

# Article IF Citations

1
Thinking about the past, present, and future: Time perspective and selfâ€•esteem in adolescents, young
adults, middleâ€•aged adults, and older adults. British Journal of Developmental Psychology, 2022, 40,
92-111.

1.7 6

2 â€˜I have high selfâ€•compassionâ€™: A faceâ€•valid singleâ€•item selfâ€•compassion scale for resourceâ€•limited research
contexts. Clinical Psychology and Psychotherapy, 2022, , . 2.7 2

3 Video conferencing during emergency distance learning impacted student emotions during COVID-19.
Computers in Human Behavior Reports, 2022, 7, 100199. 4.0 10

4 A Salient Sugar Tax Decreases Sugary-Drink Buying. Psychological Science, 2021, 32, 1830-1841. 3.3 8

5 Did zoom bomb? Negative video conferencing meetings during <scp>COVID</scp> â€•19 undermined
worker subjective productivity. Human Behavior and Emerging Technologies, 2021, 3, 1067-1083. 4.4 15

6
Online Privacy Breaches, Offline Consequences: Construction and Validation of the Concerns with
the Protection of Informational Privacy Scale. International Journal of Human-Computer Interaction,
2020, 36, 1834-1848.

4.8 13

7 Understanding Long-Term Trajectories in Web-Based Happiness Interventions: Secondary Analysis From
Two Web-Based Randomized Trials. Journal of Medical Internet Research, 2019, 21, e13253. 4.3 5

8 Cross-cultural similarities and differences in the experience of awe.. Emotion, 2016, 16, 1097-1101. 1.8 20

9 To have in order to do: Exploring the effects of consuming experiential products on wellâ€•being.
Journal of Consumer Psychology, 2015, 25, 28-41. 4.5 118

10 The hidden cost of value-seeking: People do not accurately forecast the economic benefits of
experiential purchases. Journal of Positive Psychology, 2014, 9, 322-334. 4.0 47

11 Buying Life Experiences for the â€œRightâ€• Reasons: A Validation of the Motivations for Experiential
Buying Scale. Journal of Happiness Studies, 2013, 14, 817-842. 3.2 25

12 Comparing Three Methods to Measure a Balanced Time Perspective: The Relationship Between a
Balanced Time Perspective and Subjective Well-Being. Journal of Happiness Studies, 2013, 14, 169-184. 3.2 198

13 Money Buys Financial Security and Psychological Need Satisfaction: Testing Need Theory in Affluence.
Social Indicators Research, 2013, 110, 17-29. 2.7 38

14 The preference for experiences over possessions: Measurement and construct validation of the
Experiential Buying Tendency Scale. Journal of Positive Psychology, 2012, 7, 57-71. 4.0 90

15 Momentary Happiness: The Role of Psychological Need Satisfaction. Journal of Happiness Studies, 2011,
12, 1-15. 3.2 71

16 Complex Interactions of Sexual Identity, Sex/Gender, and Religious/Spiritual Identity on Substance Use
Among College Students. Sexuality Research and Social Policy, 2011, 8, 117-125. 2.3 15

17 A validation of well-being and happiness surveys for administration via the Internet. Behavior
Research Methods, 2010, 42, 775-784. 4.0 51

18 The relation of economic status to subjective well-being in developing countries: A meta-analysis..
Psychological Bulletin, 2008, 134, 536-560. 6.1 336



3

Ryan T Howell

# Article IF Citations

19 Health benefits: Meta-analytically determining the impact of well-being on objective health outcomes.
Health Psychology Review, 2007, 1, 83-136. 8.6 452

20 Daily self-compassion protects Asian Americans/Canadians after experiences of COVID-19
discrimination: Implications for subjective well-being and health behaviors. Self and Identity, 0, , 1-23. 1.6 3


