29

papers

29

all docs

279798

2,147 23
citations h-index
29 29
docs citations times ranked

477307
29

g-index

2653

citing authors



10

12

14

16

18

ARTICLE IF CITATIONS

Tobacco Product Use and Associated Factors Among Middle and High School Students 4€” &€ United
States, 2019. MMWR Surveillance Summaries, 2019, 68, 1-22.

Computer-delivered interventions for health promotion and behavioral risk reduction: A

meta-analysis of 75 randomized controlled trials, 19884€“2007. Preventive Medicine, 2008, 47, 3-16. 3.4 389

Perceptions of the Relative Harm of Cigarettes and E-cigarettes Among U.S. Youth. American Journal of
Preventive Medicine, 2014, 47, S53-S60.

Predictive Validity of the Expanded Susceptibility to Smoke Index. Nicotine and Tobacco Research, 2015,
17, 862-869. 26 o4

Worry and Risk Perceptions as Independent and Interacting Predictors of Health Protective Behaviors.
Journal of Health Communication, 2013, 18, 397-409.

Association Between Receptivity to Tobacco Advertising and Progression to Tobacco Use in Youth and 6.2 86
Young Adults in the PATH Study. JAMA Pediatrics, 2018, 172, 444. :

Receptivity to Tobacco Advertising and Susceptibility to Tobacco Products. Pediatrics, 2017, 139, .

A Daily Process Investigation of Alcohol-involved Sexual Risk Behavior Among Economically 07 73
Disadvantaged Problem Drinkers Living with HIV/AIDS. AIDS and Behavior, 2008, 12, 729-740. :

Youth Curiosity About Cigarettes, Smokeless Tobacco, and Cigars. American Journal of Preventive
Medicine, 2014, 47, S76-586.

Curiosity predicts smoking experimentation independent of susceptibility in a US national sample. 3.0 -
Addictive Behaviors, 2014, 39, 1695-1700. :

Susceptibility to tobacco product use among youth in wave 1 of the population Assessment of tobacco
and health (PATH) study. Preventive Medicine, 2017, 101, 8-14.

Physiciansa€™ attitudes about communicating and managing scientific uncertainty differ by perceived

ambiguity aversion of their patients. Health Expectations, 2013, 16, 362-372. 2.6 64

Engagement With Online Tobacco Marketing and Associations With Tobacco Product Use Among U.S.
Youth. Journal of Adolescent Health, 2017, 61, 61-69.

Changing deliberative and affective responses to health risk: a meta-analysis. Health Psychology 8.6 51
Review, 2014, 8, 296-318. )

Rationale, Procedures, and Response Rates for the 2015 Administration of NCI&€™s Health Information
National Trends Survey: HINTS-FDA 2015. Journal of Health Communication, 2016, 21, 1269-1275.

Relationships among health perceptions vary depending on stage of readiness for colorectal cancer 16 35
screening.. Health Psychology, 2011, 30, 525-535. )

The role of numeracy on client knowledge in BRCA genetic counseling. Patient Education and

Counseling, 2010, 81, 131-136.

Cognitive and affective perceptions of vulnerability as predictors of exercise intentions among people 06 33
with type 2 diabetes. Journal of Risk Research, 2014, 17, 177-193. :



20

22

24

26

28

DAvID B PORTNOY

ARTICLE IF CITATIONS

E-cigarette openness, curiosity, harm perceptions and advertising exposure among U.S. middle and high

school students. Preventive Medicine, 2018, 112, 119-125.

Openness to Using Non-cigarette Tobacco Products Among U.S. Young Adults. American Journal of 2.0 39
Preventive Medicine, 2016, 50, 528-534. :

How to get technological innovation used in behavioral health care: Build it and they still might not
come.. Psychotherapy, 2003, 40, 45-54.

Judgments, Awareness, and the Use of Snus Among Adults in the United States. Nicotine and Tobacco 06 2
Research, 2014, 16, 1404-1408. :

Youth perception of harm and addictiveness of tobacco products: Findings from the Population
Assessment of Tobacco and Health Study (Wave 1). Addictive Behaviors, 2019, 92, 128-135.

Waiting is the hardest part: Anticipating medical test results affects processing and recall of

important information. Social Science and Medicine, 2010, 71, 421-428. 3.8 21

Effects of false-positive cancer screenings and cancer worry on risk-reducing surgery among BRCA1/2
carriers.. Health Psychology, 2015, 34, 709-717.

Opportunities for Consumer Research from the Food and Drug Administration's Center for Tobacco 3.4 18
Products. Journal of Public Policy and Marketing, 2015, 34, 119-130. :

Reduced Fatalism and Increased Prevention Behavior After Two High-Profile Lung Cancer Events.
Journal of Health Communication, 2014, 19, 577-592.

Item Development and Performance of Tobacco Product and Regulation Perception Items for the

Health Information National Trends Survey. Nicotine and Tobacco Research, 2019, 21, 1565-1572. 2:6 5

Perceiving interpersonally-mediated risk in virtual environments. Virtual Reality, 2010, 14, 67-76.




