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No effect of different types of media on well-being. Scientific Reports, 2022, 12, 61.

Time Spent Playing Two Online Shooters Has No Measurable Effect on Aggressive Affect. Collabra: 18 4
Psychology, 2022, 8, . :

The relationship between online vigilance and affective well-being in everyday life: Combining
smartphone logging with experience sampling. Media Psychology, 2021, 24, 581-605.
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Beyond inhibitory control training: Inactions and actions influence smartphone app use through
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Objective, subjective, and accurate reporting of social media use: No evidence that daily social media
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A multi-country test of brief reappraisal interventions on emotions during the COVID-19 pandemic. 12.0 -
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Using consumption and reward simulations to increase the appeal of plant-based foods. Appetite, 2020, a7 44
155, 104812. ’
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