
Jennifer E Jennings

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/7358638/publications.pdf

Version: 2024-02-01

27

papers

5,647

citations

19

h-index

394421

24

g-index

610901

30

all docs

30

docs citations

30

times ranked

3611

citing authors



Jennifer E Jennings

2

# Article IF Citations

1 Challenging What We Think We Know: Theory and Evidence for Questioning Common Beliefs About
the Gender Gap in Entrepreneurial Confidence. Entrepreneurship Theory and Practice, 2023, 47, 369-397. 10.2 3

2 Research on Gender Stereotyping and Entrepreneurship: Suggestions for Some Paths Worth Pursuing.
Entrepreneurship Research Journal, 2022, 12, 187-212. 1.3 6

3 Gender Gaps in Perceived Start-up Ease: Implications of Sex-based Labor Market Segregation for
Entrepreneurship across 22 European Countries. Administrative Science Quarterly, 2020, 65, 181-225. 6.9 52

4 A legacy of attention to embeddedness in gendered institutions. International Journal of Gender and
Entrepreneurship, 2020, 12, 53-76. 3.2 10

5 Going home and helping out? Returnees as propagators of CSR in an emerging economy. Journal of
International Business Studies, 2019, 50, 857-872. 7.3 26

6 Looking in the Other Direction: An Ethnographic Analysis of How Family Businesses Can Be Operated
to Enhance Familial Well-Being. Entrepreneurship Theory and Practice, 2018, 42, 317-339. 10.2 22

7 Bifurcated HR practices in family firms: Insights from the normative-adaptive approach to stepfamilies.
Human Resource Management Review, 2018, 28, 68-82. 4.8 44

8 Jacks-(and Jills)-of-all-trades: On whether, how and why gender influences firm innovativeness.
Journal of Business Venturing, 2017, 32, 498-518. 6.3 73

9 Living the Dream? Assessing the â€œEntrepreneurship as Emancipationâ€• Perspective in a Developed Region.
Entrepreneurship Theory and Practice, 2016, 40, 81-110. 10.2 83

10
The SAGE Handbook of Family BusinessThe SAGE Handbook of Family Business, edited by MelinLeif
NordqvistMattias, and Pramodita Sharma. London: SAGE Publications Inc., 2014. 670 pages, hard cover..
Academy of Management Learning and Education, 2015, 14, 430-436.

2.5 1

11 Emotional arousal and entrepreneurial outcomes: Combining qualitative methods to elaborate
theory. Journal of Business Venturing, 2015, 30, 113-130. 6.3 60

12 Gender and entrepreneurial self-efficacy: a learning perspective. International Journal of Gender and
Entrepreneurship, 2014, 6, 28-49. 3.2 79

13 When Family Members Are Also Business Owners: Is Entrepreneurship Good for Families?. Family
Relations, 2013, 62, 472-489. 1.9 48

14 Research on Women Entrepreneurs: Challenges to (and from) the Broader Entrepreneurship
Literature?. Academy of Management Annals, 2013, 7, 663-715. 9.6 669

15 Research on Women Entrepreneurs: Challenges to (and from) the Broader Entrepreneurship
Literature?. Academy of Management Annals, 2013, 7, 663-715. 9.6 346

16 Worlds Apart?. Family Business Review, 2012, 25, 87-108. 6.6 133

17 Extending Women's Entrepreneurship Research in New Directions. Entrepreneurship Theory and
Practice, 2012, 36, 429-442. 10.2 400

18 Should Women go into Business with their Family Partner?. , 2012, , . 3



3

Jennifer E Jennings

# Article IF Citations

19 Novelty and new firm performance: The case of employment systems in knowledge-intensive service
organizations. Journal of Business Venturing, 2009, 24, 338-359. 6.3 72

20 Do the Stories They tell get them the Money They Need? The Role of Entrepreneurial Narratives in
Resource Acquisition. Academy of Management Journal, 2007, 50, 1107-1132. 6.3 561

21 Work-family interface experiences and coping strategies: Implications for entrepreneurship research
and practice. Academy of Management Review, 2007, 32, 747-760. 11.7 499

22 New to the game and questioning the rules: The experiences and beliefs of founders who start
imitative versus innovative firms. Journal of Business Venturing, 2006, 21, 633-663. 6.3 168

23 Womenâ€™s Entrepreneurship in Canada: Progress, Puzzles and Priorities. , 2006, , . 16

24 Commentary on the Multidimensional Degree of Family Influence Construct and the Fâ€“PEC
Measurement Instrument. Entrepreneurship Theory and Practice, 2005, 29, 341-347. 10.2 49

25 Walking the Talk? Gendered Rhetoric vs. Action in Small Firms. Organization Studies, 2005, 26, 63-91. 5.3 75

26 The pervasive effects of family on entrepreneurship: toward a family embeddedness perspective.
Journal of Business Venturing, 2003, 18, 573-596. 6.3 2,114

27 The Strategic Positioning of Professional Service Firm Start-Ups: Balance Beguiles but Purism Pays.
Research in the Sociology of Organizations, 0, , 45-67. 0.8 7


