2

papers

2

all docs

2682572

159 2
citations h-index
2 2
docs citations times ranked

2917675

g-index

138

citing authors



m

# ARTICLE IF CITATIONS

The psychology of luxury consumption. Current Opinion in Psychology, 2021, 39, 82-87.

How Consumers&€™ Political Ideology and Status-Maintenance Goals Interact to Shape Their Desire for 1.3 %
Luxury Goods. Journal of Marketing, 2018, 82, 132-149. :



