2

papers

2

all docs

2682572

132 2
citations h-index
2 2
docs citations times ranked

2917675

g-index

82

citing authors



_

# ARTICLE IF CITATIONS

The Roar of the Crowd: How Interaction Ritual Chains Create Social Atmospheres. Journal of

Marketing, 2022, 86, 121-139.

2 Non-representational marketing theory. Marketing Theory, 2014, 14, 377-394. 3.1 94



