
Ignazio Ziano

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/4768818/publications.pdf

Version: 2024-02-01

12

papers

451

citations

5

h-index

1684188

11

g-index

1281871

29

all docs

29

docs citations

29

times ranked

761

citing authors



Ignazio Ziano

2

# Article IF Citations

1
Loudness Perceptions Influence Feelings of Interpersonal Closeness and Protect Against Detrimental
Psychological Effects of Social Exclusion. Personality and Social Psychology Bulletin, 2022, 48,
566-581.

3.0 7

2
Late-action effect: Heightened counterfactual potency and perceived outcome reversibility make
actions closer to a definitive outcome seem more causally impactful. Journal of Experimental Social
Psychology, 2022, 100, 104290.

2.2 2

3 People weigh salaries more than ratios in judgments of income inequality, fairness, and demands for
redistribution. Journal of Economic Psychology, 2022, 89, 102495. 2.2 3

4 Revisiting â€œmoney illusionâ€•: Replication and extension of Shafir, Diamond, and Tversky (1997). Journal
of Economic Psychology, 2021, 83, 102349. 2.2 5

5 Replication: Revisiting Tversky and Shafirâ€™s (1992) Disjunction Effect with an extension comparing
between and within subject designs. Journal of Economic Psychology, 2021, 83, 102350. 2.2 3

6 Slow lies: Response delays promote perceptions of insincerity.. Journal of Personality and Social
Psychology, 2021, 120, 1457-1479. 2.8 12

7 A multi-country test of brief reappraisal interventions on emotions during the COVID-19 pandemic.
Nature Human Behaviour, 2021, 5, 1089-1110. 12.0 71

8 Numbing or sensitization? Replications and extensions of Fetherstonhaugh et al. (1997)'s â€œInsensitivity
to the Value of Human Lifeâ€•. Journal of Experimental Social Psychology, 2021, 97, 104222. 2.2 1

9 Impact of ownership on liking and value: Replications and extensions of three ownership effect
experiments. Journal of Experimental Social Psychology, 2020, 89, 103972. 2.2 7

10 Justify your alpha. Nature Human Behaviour, 2018, 2, 168-171. 12.0 310

11 The majority premium: Competence inferences derived from majority consumption. Journal of Business
Research, 2018, 92, 339-349. 10.2 2

12 Replication and Extension of Alicke (1985) Better-Than-Average Effect for Desirable and Controllable
Traits. Social Psychological and Personality Science, 0, , 194855062094897. 3.9 12


