10

papers

12

all docs

1684188

92 5
citations h-index
12 12
docs citations times ranked

1474206

g-index

47

citing authors



10

ARTICLE

Small is beautiful? The salience of scale and power to three European cultures of TV production.
Critical Studies in Television, 2018, 13, 169-187.

&€ Putting the landmark back into televisiona€™: Producing place and cultural value in Cardiff. Place
Branding and Public Diplomacy, 2011, 7, 175-184.

Mediating home in an age of austerity: The values of British property television. European Journal of
Cultural Studies, 2017, 20, 525-542.

THE APPEAL OF THE PAST IN HISTORICAL REALITY TELEVISION. Media History, 2011, 17, 79-96.

Broadcasting after devolution: Folicy and critique in the Welsh media landscape 20083€“2015.
International Journal of Cultural Policy, 2019, 25, 377-391.

Indigenous Minority-Language Media. , 2008, , 232-250.

Promoting Public Service? Branding, Place and BBC Cymru Wales' Idents, Promos and Trailers. Journal
of British Cinema and Television, 2011, 8, 392-410.

Cultural Intermediaries and the Value of Game of Thrones. , 2019, , 123-144.

Post-imperial Drama: History, Memory and Narrative in Peter KosminsRy's <i>The Promise</i>. Journal

of British Cinema and Television, 2013, 10, 276-297.

a€Rootingd€™ the BBC: An interview with Rhodri Talfan Davies, Director of BBC nations. Critical Studies in
Television, 2022, 17, 32-45.

1.7

0.3

1.7

CITATIONS

10




