
Dr Gareth RT White

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/3068817/publications.pdf

Version: 2024-02-01

18

papers

292

citations

8

h-index

1163117

16

g-index

940533

18

all docs

18

docs citations

18

times ranked

284

citing authors



Dr Gareth RT White

2

# Article IF Citations

1 Future applications of blockchain in business and management: A Delphi study. Strategic Change, 2017,
26, 439-451. 4.1 129

2 Inter-organisational green packaging design: a case study of influencing factors and constraints in
the automotive supply chain. International Journal of Production Research, 2015, 53, 6551-6566. 7.5 33

3 To pray and to play: Post-postmodern pilgrimage at Lourdes. Tourism Management, 2018, 68, 412-422. 9.8 24

4 Challenges and practices in Halal meat preparation: a case study investigation of a UK slaughterhouse.
Total Quality Management and Business Excellence, 2017, 28, 12-31. 3.8 23

5 Reconciling social enterprise: beyond the paradox perspective. International Journal of
Entrepreneurial Behaviour and Research, 2022, 28, 500-526. 3.8 14

6 Social entrepreneurs in challenging places: A Delphi study of experiences and perspectives. Local
Economy, 2018, 33, 800-821. 1.4 12

7 Social enterprises operating in the South Wales valleys: a Delphi study of persistent tensions. Social
Enterprise Journal, 2018, 14, 22-38. 1.8 11

8 Sustainable Packaging. International Journal of Social Ecology and Sustainable Development, 2015, 6,
31-40. 0.2 8

9 Challenges to the Development of Strategic Procurement: A Metaâ€•Analysis of Organizations in the
Public and Private Sectors. Strategic Change, 2016, 25, 285-298. 4.1 8

10 Religious heterogeneity of food consumers: The impact of global markets upon methods of
production. Journal of Consumer Behaviour, 2018, 17, 3-12. 4.2 8

11 Identifying the value of a clinical information system during the COVID-19 pandemic. Technovation,
2021, , 102446. 7.8 7

12 Green Supply Chain Management in Chinese Electronic Manufacturing Organisations. International
Journal of Social Ecology and Sustainable Development, 2015, 6, 21-30. 0.2 4

13 Social Enterprise Places: A Place-Based Initiative Facilitating Syntactic, Semantic and Pragmatic
Constructions of Legitimacy. Journal of Macromarketing, 0, , 027614672110407. 2.6 4

14 Business Patterns and Strategic Change. Strategic Change, 2016, 25, 675-691. 4.1 3

15 The Strategic Impact of Information Technology Deployment, Part I. Strategic Change, 2015, 24, 401-403. 4.1 2

16 The Strategic Impact of Information Technology Deployment, Part II. Strategic Change, 2016, 25, 3-5. 4.1 1

17 The Strategic Impact of Information Technology Deployment, Part III. Strategic Change, 2016, 25,
643-645. 4.1 1

18 Measuring Outsourcing Efficacy: An Examination of Performance in the Aerospace Sector. Strategic
Change, 2015, 24, 339-350. 4.1 0


