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ARTICLE

Subjectivity and reflexivity: The contributions of countertransference to interpretative research.
Recherche Et Applications En Marketing, 2021, 36, 65-81.

SubjectivitA© et rAOflexivitA© : les apports du contre-transfert aux recherches interprA©tatives. Recherche
Et Applications En Marketing, 2021, 36, 63-79.

Chapitre 3. Objectivation et subjectivation desAconsommateurs dans les dispositifs marchands. , 2018, ,

Managing Status: How Luxury Brands Shape Class Subjectivities in the Service Encounter. Journal of
Marketing, 2017, 81, 67-85.

Managing heritage brands: A study of the sacralization of heritage stores in the luxury industry.

Journal of Retailing and Consumer Services, 2015, 22, 77-84.
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