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503-513. 102 96
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Systems. Journal of Service Research, 2020, 23, 211-228. :

Womena€™s Empowerment at the Moroccan Supermarket: An Ethnographic Account of Achieved
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Macromarketing, 2020, 40, 492-509.

The agentic body in immigrant maternal identity reconstruction: embodiment, consumption,

acculturation. Consumption Markets and Culture, 2019, 22, 272-296. 21 5
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273-280.
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Marketing, 2016, 50, 1652-1671. ’

AjTequila! Distilling the spirit of Mexico. Consumption Markets and Culture, 2016, 19, 296-305.
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The discourses of marketing and development: towards a€ critical transformative marketing researcha€™.
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Consumer ethnicity three decades after: a TCR agenda. Journal of Marketing Management, 2014, 30,
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The value of value in CCT. Marketing Theory, 2014, 14, 135-138.

Who Are You Calling Old? Negotiating Old Age Identity in the Elderly Consumption Ensemble. Journal 51 149
of Consumer Research, 2013, 39, 1133-1153. :

Mapping the Play of Organizational Identity in Foreign Market Adaptation. Journal of Marketing, 2012,

76, 38-54.
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Immigrant Consumers: Marketing and Public Policy Considerations in the Global Economy. Journal of
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marketing research. International Journal of Research in Marketing, 1994, 11, 359-379. 4.2 44
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