23

papers

23

all docs

840776

954 11
citations h-index
23 23
docs citations times ranked

839539
18

g-index

492

citing authors



10

12

14

16

18

ARTICLE IF CITATIONS

One Markup to Rule Them All: Taxation by Liquor Pricing Regulation. American Economic Journal:
Microeconomics, 2020, 12, 1-41.

Price Discrimination (Theory)., 2018, , 10687-10691. 0

Testing for complementarities among countable strategies. Empirical Economics, 2014, 46, 1521-1544.

Consumer Inertia, Choice Dependence, and Learning from Experience in a Repeated Decision Problem. 43 37
Review of Economics and Statistics, 2014, 96, 524-537. :

Competition and the Use of Foggy Pricing. American Economic Journal: Microeconomics, 2013, 5,
194-216.

Sinking, Swimming, or Learning to Swim in Medicare Part D. American Economic Review, 2012, 102, 85 144
2639-2673. :

Competitive Pressure and the Adoption of Complementary Innovations. American Economic Review,
2012, 102, 1540-1570.

Price discrimination in service industries. Marketing Letters, 2012, 23, 423-438. 2.9 37

Convolution and composition of totally positive random variables in economics. Journal of
Mathematical Economics, 2011, 47, 479-490.

Testing for complementarity when strategies are dichotomous. Economics Letters, 2010, 106, 28-31. 1.9 20

Competitive Pressure and the Adoption of Complementary Innovations. SSRN Electronic Journal, 2009,

3.

Competing with Menus of Tariff Options. Journal of the European Economic Association, 2009, 7, 35 6
188-205. '

Price Discrimination (Theory). , 2008, , 1-5.

The role of self selection, usage uncertainty and learning in the demand for local telephone service.

Quantitative Marketing and Economics, 2007, 5, 1-34. L5 123

INNOVATION COMPLEMENTARITY AND SCALE OF PRODUCTION?. Journal of Industrial Economics, 2006,
54, 1-29.

THE WELFARE PERFORMANCE OF SEQUENTIAL PRICING MECHANISMS*. International Economic Review, 13 2
2005, 46, 1321-1360. )

The Doubtful Profitability of Foggy Pricing. SSRN Electronic Journal, 2004, , .

Choosing the Wrong Calling Plan? Ignorance and Learning. American Economic Review, 2003, 93,
297-310. 8.5 187



20

22

EUGENIO ] MIRAVETE

ARTICLE IF CITATIONS

Estimating Demand for Local Telephone Service with Asymmetric Information and Optional Calling

Plans. Review of Economic Studies, 2002, 69, 943-971.

Preserving Log-Concavity Under Convolution: Comment. Econometrica, 2002, 70, 1253-1254. 4.2 12

Screening consumers through alternative pricing mechanisms. Journal of Regulatory Economics, 1996,
9,111.

Competing With Menus of Tariff Options. SSRN Electronic Journal, 0, , . 0.4 3

Learning Temporal Preferences. SSRN Electronic Journal, O, , .




