12

papers

12

all docs

1040056

426 9
citations h-index
12 12
docs citations times ranked

1199594
12

g-index

335

citing authors



10

12

ARTICLE IF CITATIONS

Socially Oriented Shareholder Activism Targets: Explaining Activistsa€™ Corporate Target Selection
Using Corporate Opportunity Structures. Journal of Business Ethics, 2022, 178, 307-323.

When does it pay to stand out as stand-up? Competitive contingencies in the corporate social
performancea€“corporate financial performance relationship. Strategic Organization, 2020, 18, 448-471.

Wicked problems, reductive tendency, and the formation of (non-)opportunity beliefs. Journal of
Business Venturing, 2020, 35, 105966.

The Performance Effects of Pursuing a Diversification Strategy by Newly Founded Nonprofit 0.3 31
Organizations. Journal of Management, 2019, 45, 984-1008. :

A Behavioral Theory of Social Performance: Social Identity and Stakeholder Expectations. Academy of
Management Review, 2018, 43, 259-283.

Going offline: broadening crowdfunding research beyond the online context. Venture Capital, 2017, 16 19
19,217-237. )

The Use of Secondary Data in Social Entrepreneurship Research: Assessing the Field and Identifying
Future Opportunities. Research Methodology in Strategy and Management, 2014, , 49-75.

Risky business? The survival implications of exploiting commercial opportunities by nonprofits. 6.3 111
Journal of Business Venturing, 2014, 29, 392-404. :

The Use of Secondary Data in Social Entrepreneurship Research: Assessing the Field and Identifying
Future Opportunities. Research Methodology in Strategy and Management, 2014, 9, 49-75.

Strategic Foci in Social and Commercial Entrepreneurship: A Comparative Analysis. Journal of Social 05 39
Entrepreneurship, 2012, 3, 6-23. ’

Approach to Social Value Creation, by BrooksA. C., 2008. Upper Saddle River, NJ: Pearson Education,
Inc.Enterprising Nonprofits: A Toolkit for Social Entrepreneurs, by Dees). G., Emerson)., &amp;

EconomyP., 2001. New York: Wiley. Understandlng Social Entrepreneurshlp, by chkuIJ &amp, LyonsT

VAAS] [

Gaining Insights from Future Research Topics in Social Entrepreneurship: A Content-Analytic

Approach. Advances in Entrepreneurship, Firm Emergence and Growth, 2011, , 25-50. L5 1



